SAYA

RELATIONSHIPS FOREVER




[1+1EARS
OF LEGACY

SAYA

Y
Gaur City, Greater Noida (West)

Rich Homes, Richer Lifestyle

b MILLION+
SOFT DELIVERED

SAYA
¥ SOUTH X

GREATER NOIDA WEST
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

3408+
HAPPY CUSTOMERS

SAYA ... &
PElAZZ A ST/\TUS SAYA S-CLASS

BLOCKBUSTER
SHOPPING DESTINATION SYMBOL OF NOIDA SIGNATURE RESIDENCE




PRESENTING




I]F NI]"]A’S COMMERCIAL
W MASTER PLAN [5 RESERVED ~ usren
‘79 0 FOR COMMERCIAL 3PACE ey

PUBLLC &
SEMI-PUBLLC
FALILTES

RESIDENTIAL

. AGRICULTURE/
RECREATIONAL WATER BODY

TRANSPORTATION

_____




INalGhTa

FULFILLING DEMAND LOYALTY

487 OF FREQUENT MALL SHOPPERS GO AT LEAST

["_I A“-I-Y TWICE A MONTH TO [;I]MFETINE DESTINATIONS. I_ElSURE

CUSTOMERS HAVE EXPRESSED A PREFERENCE FOR | a87% OF SHOPPERS COMBINE
GOOD QUALITY FOOD & BEVERAGE OUTLETS WITH AMPLE . --=" OHOPPING WITH LEISURE.

aPACES, 0UTDOOR SEATING,FRESH AIR AND GREENERY,WHICH

3 RANKED THIRD MOST IMPORTANT REAGON FOR CHOOGING A MALL.

IRAVEL TIME

CUSTOMERS ARE WILLING TO TRAVEL LONG DISTANCE FOR A
SPECIAL EXPERIENCE,867 OF PEOPLE WILLING TO TRAVELS
OVER 38 MINUTES.

GROCERY

+[8% OF SHOPPERS GROCERY SHOP DURING A MALL VISIT,
WITH 427 PURCHASING A FULL TROLLEY OF GOODS.

DINING

157 OF SHOPPERS COMBINE
LEISURE WITH DINING
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MEETING
WITH FRIEND3

217 OF CUSTOMERS VISITS SHOPPING
MALLS T0O MEET FRIENDS.
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Airport SAYA STATUS
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Driving SAYA STATUS ENG

1 mins

Metro Station  SAYA STATUS
Botanical

Garden
e 10 mins

Proposed
Metro Station ~ SAYA STATUS
Sector 94

o 10 mins
PARAMOUNT r
FLORAVILLE Walking

SAYA STATUS

/" CONNECTIONS

Kalindi Yamuna
Kunj Ex. way
10 mins 15 mins

Mayur
Vihar
17 mins

Genesis

Proposed 161
Jewar Airport Airport
30 mins 55 mins

Sector 18 DND
17 mins 20 mins

Sarai Kale Pragati NDLS
Khan ISBT Maidan 40 mins
25 mins 30 mins.

Akashardham Pragati Rajiv
19 mins Maidan Chowk
27 mins 33 mins

1GI Airport
40 Mins
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2 mins

SECTOR 137

FELIX
HOSPITAL

SECTOR 136

le)
Wy
A0,
S
4/,9/b
0%
»

g S

0y
0
4
E/\/'b/@g
Ss
Wq

BAJIDPUR

PARAS
TIEREA

5mins




PROMISE

500 » ooo INDIVIDUALS

School

Pathways

Amity Samsung
University

HCL

Oracle India

ATS
Village

-~ @

Jaypee

ADVANTAGES

Parsavnath
Prestige

Eldeco
Studio

Petrol Pump

S

Mother’s
Pride School

Q’Q STATUS
50% GREEN

In terms of greenery and
lush nature, Noida breathes
fresher with 50% green
cover. Making Noida India's
greenest city.
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Samsung Jaypee Greens Golf & Spa

Resort, Greater Noida

Infosys
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THE BRAINS BEHIND THE DUBAI MALL,DUBAI & GOLDEN MILE COMPLEX , SINGAPORE

THE DESIGN OF MALLS HAVE EVOLVED FROM JUST DESIGNING RETAIL SPACES TO DESIGNING OF
COMMUNITY SPACES. BY CREATING MEANINGFUL SPACES, THE MALL STARTS TO EVOLVE FROM A PLACE
OF PURE COMMERCE INTO A PLACE THAT CAN START TO FOSTER KEY RELATIONSHIPS AND MEMORIES.

THE FAGADE OF THE 3AYA MALL 1§ COMPOSED OF INTERLOCKING FACETS. THESE FACETS PRESENTS A
DIFFERENT VISUAL TEXTURE DEPENDING ON THE ANGLE AT WHICH THEY ARE VIEWED WHEN YOU ARE
APPROACHING THE MALL, THIS GIVES THE FAGADE A SENGE OF DYNAMISM AND MOVEMENT THAT
CELEBRATES THE ENERGY AND VIBRANCY OF THE MALL.

- CHUA 21 JUN,OP ARCHITECTS ,SINGAPORE
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= 14 MILLION 30FT. A PREMIUM CONSTRUCTION
- DEDICATED ZONES AT DIFFERENT LEVELS

= MULTI LEVEL CAR PARK
- b SCREENS 1388 EATS

- FO0D COURT
= DESTINATION T0 A LUXURIOUS BRANDS
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A LIST OF PERKS HAND-PICKED FOR YOU ON EACH AND
EVERY VISIT TO YOUR FAVOURITE DESTINATION MALL.

4
Alds

Z4HR ONSITE SECURITY

<
ATM AT LOWER GROUND FLOOR

&

BABY CHANGING ROOM

&

KIDG CART
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ELECTRONIC DIRECTORIES
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CAR WASH
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DEDICATED CAR PARKING FOR
JENIOR CITIZENS
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DEDICATED CAR PARKING FOR
SPECIALLY ABLED

1O,

GUEST SERVICE
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EMERGENCY RESPONSE TEAM
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DEDICATED CAR PARKING FOR
WOMEN

A\
ORIVER ROOM (BASEMENT)

ORY CLEANING SERVICES
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FREE VIF

of

LOST AND FOUND
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